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U.S. Economic Growth Slowing Down
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Will Consumers Crack?

Housing and Home Equity Net Worth/Balance Sheets
Energy and Health Care Costs Tightening Labor Market

Debt Loads Expected Income Growth
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Spending Beyond Our Means

Real Personal Consumption and Real Disposable Income
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Mortgage Equity Withdrawals and Income

mm Greenspan/Kennedy estimate (left)

— Withdrawals as a % of Income (right)
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Housing Wealth Effect in the U.K.

U.K. Retail Sales and Home Prices
Year to Year Percent Change

— Home Prices (Left Axis)
— Retail Sales (Right Axis)
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y & Health Care Squeeze Consumers

Personal Consumption of Energy Goods and Services Personal Consumption of Medical Care Goods and Services
as a Percent of Disposable Personal Income as a Percent of Disposable Personal Income
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Debt Levels Have Not Changed

Consumer Installment Debt

As Percent of Disposable Personal Income




Net Worth and Saving

— Saving Rate (%, left)
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Homeowners Equity and Mortgage Debt

$11.4
trillion

$trillion

$7.2 trillion
(2001)
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Debt to Assets Ratios of U.S. Households

Total = 18.5

Mortgage = 13.5

Other = 4.9
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Wage Pressures Building

Unemployment and Wage Rates
Seasonally Adjusted

Unemployment Rate: May @ 4.6% (Left Axis)
Hourly Earnings: May @ 3.7% (Right Axis)




Components of Personal Income - 2005

B Wages and Salaries
B Other Labor Income
Proprietors Income

B Rental Income

B Dividend Income
B [nterest Income

W Transfer Payments
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WHO is this Consumer?
WHAT do they Buy?

WHERE do they Spend?




Population Projections
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Minority Population Projections By Race,
in Thousands
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Spending and Earnings

$250,000 B Income Before Taxes M Average Annual Expenditures

$200,000
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What Do We Buy?

Consumer Spending, 2005

Motor Vehicles and Parts

Equipment

,«"h % $ 1.03 Trillion

Other Durables (12%)
< 3%
Recreation
4%
Services Nondurable Goods
$5.15 Trillion $ 2.56 Trillion
' 0
(59%) Medical Care (29%)
18% Clothing&Shoes
4%
Energy Goods

4%
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Fumiture and Household Durable Goods

Other Services
15%

Transportation  /
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. 1" Housing
Household Operations_ | 16%
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Where Do We Shop?

Retail Sales, 2005

Furniture/Home  Electronics and Health and
Food Service & Furnishing ~ Appliances _—Personal Care
Drinking Places— 3% 3% — 5%
10% L —
Nonstore

6% Clothing and
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_____ Department Stores
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