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Forward Thinking Industry Pioneers share key insights on penetrating today and tomorrow’s most lucrative market.
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YOUTH MARKETING MEGA-EVENT 2006

Dear Marketer,
Are you astounded at the increasing purchasing power of the
youth market of today and tomorrow?
It's not enough to THINK about the future. Attracting them
now will help keep them with you. They will grow with your
company and your brands. Loyalty, retention, profit.
But how?
Start building these relationships by connecting your brands to
your markets. Build Credibility.
But, that’s not all.
You need to Build Credibility AND Be Cool. Turn trends into
profit. Secure them now and keep them forever.
IR’s ALL ENCOMPASSING YOUTH MARKETING MEGA
EVENT is a one stop shop providing everything you need to
achieve success in marketing to ALL SEGMENTS OF THE
YOUTH MARKET.
Competitive conferences advertise “power”. Yet, year after year
their content and speakers remain stagnant while the YOUTH
MARKETING MEGA EVENT evolves. If you are interested in
hearing from LEADING EXPERTS AND PRACTIONERS, the
power is right here — the power is with you.
New for 2006:
* More than 70 sessions
= More than 80 speakers
* Marketing to 20 Somethings Symposium
= All keynote general sessions
= More diverse industry representation
* Meet & Greets with Olympic Medalists and their

Brand Sponsors
» Networking concert by tomorrow’s hottest stars

It's a fact.

There has never been a more exciting OR more challenging
time to be a marketer. That's especially true in youth
marketing. New media, new role models, new technologies
and new priorities are all causing a shift in the way the world
views “youth”. People ages zero to twenty nine collectively
enjoy more independence, more possibilities and more options
than ever before. It seems that as “they” continue to consider
their place in history, the presence of loyalty and commercial
preferences is more volatile than ever creating new
opportunities for marketers to gain competitive advantage.
The time is now to take your stand as a brand and leave your
mark on this pivotal point in the development of tomorrow’s
most lucrative market.

The 2006 Youth Marketing Mega Event is the only all
encompassing marketing event that provides marketers with the
most actionable insights and best practices necessary to achieve
profitable results. The topic areas covered at IIR’s event all stem
from intense research with YOU — our target market.

We asked what information you need to do your job better. We
asked which companies you wanted to learn from. We are
handing you exactly what you asked for. Don’t take our word
for it — look inside — see for yourself.

Key themes were all raised by you as key areas that challenge
your business and ones that need to be addressed to improve the
performance of your brand, product or service. These include
trends, business, emotions, responsibility, loyalty, credibility, new
media and customization; collectively these comprise lIR’s most
expansive youth marketing mega event yet.

Department %

Licensing 2%
Media/Public Relations 2%

Other 4%——___

Marketing 42%

Design/Creative Services 4%
Strategic Planning 6% /

Market Research 11%

Brand/Product Mgt 13%
Business Development/Sales 15%
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While we have introduced new content areas and, of course,
recruited a 100% new speaker faculty, our one of a kind
structure that you have grown to love has not changed - this is
still the ONLY marketing event that brings content areas
dedicated to kids, tweens, teens and college all together under
one roof. And for 2006 we’ve expanded our reach even
further to include an entire symposium on marketing to 20
somethings. Marketing to Mom and Youth Market Research
continue to be critical to your success so we have dedicated
entire pre-conference symposia to them as well. And in
addition to all of this, we’ve lined up an all keynote cast for our
general sessions whose topics are applicable to your business
regardless of your specific segment targets.

Theme Expert

BIZ Tom Peters, Business, Marketing and
Leadership Guru

Trends Jane Buckingham, CEO, The Intelligence
Group, Youth Trend Expert

Emotions Stan Rogow, CEO, Stan Rogow Productions,
Executive Producer, Lizzie McGuire

Loyalty Roger VanDerSnick, VP Marketing, NASCAR

Credibility Martin Bailey, COO, American Apparel

Customization Ray Riley, Head of the Explorer Group, Nike

Responsibility  Faye Wong, Verb Campaign, CDC

And Mobile!  Mobile Marketing Association

And Music! George Stewart, National Director, Yahoo!

And those are just our general sessions! We’ve lined up an
equally impressive group of speakers for each of our four
tracks, all three of our pre-conference symposia and each of
our three pre-conference workshops. Together this gives you
a choice of over 70 sessions and access to over 80 expert
speakers over three jam packed days. This event is fully
customizable and allows you to pick and choose the sessions
that address the exact challenges you’re trying to overcome
for maximum productivity. Let’s not forget about the live focus
groups. There’s 5in all!

| encourage you to look through the program in more detail —
review our speaker faculty on page 3 and our agenda at a
glance on page 4. Consider all the professionals you can
network with listed on our past attendee list on page 3.
Imagine how much fun the VIP access to Olympic Medalists,
tomorrow’s hottest music acts and breakfast with business
maverick Tom Peters would be. I’'m confident that once you
see this stellar cast, you will know that this is one conference
you just can’t miss.

See you in Huntington Beach!

All the best,
QMA e %” W

Kim Rivielle

Managing Director, Marketing &
Business Strategy Division

IR

Krista L. Iverson
Conference Producer
IR

Title %

Designer 1%
Analyst 2%

0,
G-level & President 3%—__ Manager 42%

Specialist 3%
Planner 4%

Other 12% /

VP 12%
Director 20%

Banking & Financial Services 3%

About our Theme

Build Credibility With Cool for Increased
Loyalty and Sustained Profitability

10 words. 10 times as much meaning.

Each component of our 2006 theme was selected carefully
by our conference committee to ensure that this event
delivers on the needs that were voiced in research with over
150 youth marketers.

Credibility. This is key. Today’s corporate critics can see
right through you. Your message had better be credible.

Cool. Always vague in actual definition, but inherently
relevant. Carrying this moniker can propel your brand status
to new heights.

Loyalty. It costs five times more to acquire a new consumer
than retain an existing one.*

Profitability. After all, this is business.
*sideroad.com

Is this conference for me?

The 2006 Youth Marketing Mega Event was designed to
benefit Vice Presidents, Directors and Managers targeting
the youth segment in the following disciplines:

* Marketing

e Branding

e Consumer Insights

» Market Research

* Brand/Product Management
= Direct Marketing

e Sports Marketing

» Event Marketing

* Promotions

= Packaging & Design

* New Product Development
= Marketing Strategy

* Advertising

» Trend Forecasting

= Innovation & Creativity

» Public Relations

e Strategic Planning

» Graphics/Creative Direction
= Strategic Alliances

* New Business Development

Industry Breakdown %

Health Care 1%

Chemicals 1%

Industrial Manufacturing 2%

Computer Software/Services 2%
Advertising Agencies 2%

Automotive and Transport 2%
/ \ Business Services 15%

Leisure 3%
Charitable Orgs/Educ Services 7% Media 15%
Telecommunication Services 7%

Consumer Products
Manufacturers 31%

Other 4%
Retail 6%
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COVER DESIGN BY

The Institute for International Research (IIR), the world’s largest business
conference organization, has offices in 32 major cities around the globe including
New York, London, Paris, Frankfurt, Milan, Stockholm, Amsterdam, Hong Kong

and Sydney. IIR’s conferences address the areas of finance, marketing, insurance,

pharmaceutical, manufacturing, and information technology. If you would like to learn more

about IIR, please visit, www.iirusa.com.
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