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Shoppers (18-29), 
at 33%.

For retailers, 29% 
of shoppers seek a 
speci�c store based 
on environmental 
reasons.  Many 
shoppers are relating 
green to grocery 
retailers.

Stores shopped due to  “green” buzz:

Green is connected with shoppers and 
in�uencing store and brand choice.

The Green Effect
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